Lesson 2 for Unit Plan: "CTRL+Ad: Who’s Shaping Your Choices?"
    
   Lesson 2 Plan– ACMI Excursion Lesson Plan

	Lesson Sequence Number
	 Double period
	Time of lesson
	All day 
	Indoor/Outdoor
	Outdoor 
	Duration of Lesson
	
	Class Size
	25 students

	Topic and Focus
	Excursion Date: [ May ]
Venue: ACMI (Australian Centre for the Moving Image)
Unit Focus: Advertising, Media Influence, Critical Thinking, and Ad Creation.

· Persuasive Techniques – How ads influence choices using media codes and conventions.
· Media Power & Influence – Who shapes our decisions and how.
· Critical Reflection – Personal response to media impact.
· Ad Planning – Applying insights to create original ads.


	Year level
	Year 9 



	Learning Focus: Students will investigate how advertising shapes opinions and behaviours through persuasive techniques and media conventions. They will critically analyse media influence, reflect on personal experiences, and apply their understanding to plan and develop their own targeted advertisement.


	Victorian Curriculum

	Media Arts

	
	· Explore and Represent Ideas – VCAMAE041
· Media Arts Practices – VCAMAM042
· Present and Perform – VCAMAP043
· Respond and Interpret – VCAMAR045

	
	Detail re focus
strand/s
	
	1. Understanding Persuasive Media (VCAMAE041)
Outcome: Students identify and analyse persuasive techniques (e.g. emotional appeal, slogan, repetition, celebrity endorsement) used in advertisements to influence audiences.
In student terms: I can explain how ads use techniques to shape what people think, feel, or buy.
2. Media Planning and Production (VCAMAM042, VCAMAP043)
Outcome: Students plan and design an original advertisement using visual, audio and text-based conventions suited to a chosen audience and purpose.
In student terms: I can plan my own ad and choose images, sounds, and words to match my message and audience.
3. Critical Reflection and Media Literacy (VCAMAR045)
Outcome: Students reflect on how media shapes identity, attitudes, and consumer behaviour. They evaluate media messages and their social or ethical impact.
In student terms: I can think critically about how media influences me and others, and how it affects our choices.
4. Personal and Peer Response (Cross-curricular: Ethical Capability / Personal & Social Capability)
Outcome: Students express informed opinions about media influence and provide thoughtful feedback on peers’ media concepts.
In student terms: I can share what I’ve learned, give helpful feedback, and respect others’ ideas in media work.




	Assessment Criteria and Method of Evaluation

	Standards
	Assessment Criteria
	Evidence

	Making:
VCAMAE041, VCAMAM042
VCAMAP043
VCAMAM042

Responding:
VCAMAR045
VCAMAR045, 

Personal & Social Capability



	Formative Assessment Strategies
To monitor learning and guide teaching before and during the excursion:
· Media Reflection Journal (Pre-Visit)
Students write about how ads influence them and analyse familiar media.
→ Assesses prior knowledge and media literacy (VCAMAE041, VCAMAR045).
· Class Discussions and Question Generation
Students contribute questions and ideas in whole-class or small group settings.
→ Reveals misconceptions and depth of engagement; informs how to scaffold vocabulary and concepts.
· Observation and Note-Taking at ACMI
Students record observations using structured prompts.
→ Assesses ability to recognise persuasive codes and audience targeting (VCAMAM042).
Summative Assessment Strategies
To evaluate what students have learned after the excursion:
· Advertisement Planning Task
Students draft a concept for their own ad, applying persuasive techniques and planning for a specific audience.
→ Assesses planning, representation of ideas, and technical awareness (VCAMAE041, VCAMAM042, VCAMAP043).
· Personal Reflection
Students reflect on how the exhibition changed their understanding of media influence.
→ Assesses critical thinking and ethical awareness (VCAMAR045, Personal & Social Capability).
· Peer Feedback Session
Students share ad concepts and provide TAG feedback (Tell, Ask, Give a suggestion).
→ Assesses collaboration and communication (VCAMAR045, Personal & Social Capability).

	Assessment Tools & Data Sources:
· Student Reflection Journal (pre- and post-visit) – shows understanding of media influence (VCAMAR045)
· Observation Notes & ACMI Worksheets – identify ability to recognise persuasive techniques (VCAMAE041, VCAMAM042)
· Ad Concept Plan – evaluates planning and design of media content (VCAMAP043)
· Peer Feedback Sheet (TAG) – demonstrates communication and social capability (VCAMAR045, Personal & Social Capability)
How This Data Will Be Used:
· For Students: Individual feedback helps students refine their ad plans, deepen reflection, and improve collaboration.
· For Teacher: Data identifies common gaps (e.g. understanding of audience targeting) and informs future lessons (e.g. production, ethical advertising).





	Students Background Knowledge
WHAT prior knowledge IF ANY if required? WHAT do the students already know? Have they had prior experiences of relevance to the proposed lesson? How will this be determined?
(Assessment for learning). HOW does this lesson link to a previous one? IS this lesson one of a sequence based around a common theme?


	In Lesson 1, students explored how advertising uses persuasive techniques to influence audiences, developing foundational media literacy and shared vocabulary. This prior learning prepares them to engage with real-world examples during the excursion. Their understanding will be assessed through a Media Reflection Journal and class discussions, helping to identify existing knowledge and guide the focus of the excursion (Lesson 2).

	Resources 
Excursion Experience:
· ACMI Exhibition – CTRL+Ad: Who’s Shaping Your Choices?
Source: ACMI (2024). Australian Centre for the Moving Image. Retrieved from https://www.acmi.net.au
Pre- and Post-Visit Resources:
· Video Resource:
“Behind the Screens: How Ads Influence You” – YouTube educational video on persuasive advertising techniques.
Source: MediaWise Education (2022). Retrieved May 2025 from https://www.youtube.com
· Images/Posters:
· Classic and contemporary ads (e.g. Coca-Cola campaigns, Apple product ads) used for analysis in class.
· Public health campaign posters (e.g. “Slip! Slop! Slap!” Australian sun safety campaign – Cancer Council Australia, 1981).
· Media Reflection Journal Template:
Scaffolded worksheet with prompts for students to reflect on their experiences with ads.


	Required Equipment:
· iPads or tablets with internet access (for research and note-taking)
· Student notebooks or printed Media Reflection Journals
· Clipboards and pens (for use during excursion)
· Headphones (optional, for individual media viewing if available)
· ACMI exhibition resources (provided on-site)
· Bus / Transportation 
· Attendance list 
Set-Up and Organisation:
· iPads and journals will be distributed before the excursion for pre-visit reflections.
· Clipboards and pens will be prepared in advance to support observation and note-taking during the gallery visit.
· Students will be grouped in pairs or small teams to encourage discussion and collaborative learning.
· Teachers will brief students on how to record their observations and questions, ensuring active engagement throughout the exhibition.




	Student Teacher Focus
Think about how to engage the students in the ideas and content presented for exploration. Identify key questions to provoke their interest and curiosity. Consider strategies to catalyse conversations about key ideas and concepts. How might you design the learning experience to enhance engagement and active exploration (e.g. if you are using groups, indicate the composition of the groups). Indicate timing for activities. Consider whether the plan is realistic for the class in relation to the time available, etc.


	Engaging Students in the Learning Experience
To spark curiosity and connect students with the content, the excursion will be introduced with key questions such as:
· “How do ads shape what you want or believe?”
· “Can you trust every message you see in the media?”
· “Who benefits most from advertising – the audience or the advertiser?”
These questions will guide pre-visit reflections and discussion, setting a purpose for their visit to ACMI.
Strategies for Engagement and Exploration
· Pre-Visit (20–30 mins, in class):
Students complete their Media Reflection Journal and discuss ads they find influential. Teacher facilitates a brief discussion using the key questions to frame the purpose of the excursion.
· During the Excursion (1.5–2 hours):
Students work in small mixed-ability groups (3–4 per group) to explore the CTRL+Ad exhibition. Each group is assigned specific sections or examples to focus on and respond to using structured observation prompts. Teachers and assistants circulate, prompting with questions and supporting deeper thinking.
· Post-Visit (30–45 mins, follow-up class):
Groups reconvene to share what they discovered. Students complete their personal reflections and begin drafting ideas for their own ad concepts. Peer discussion helps consolidate learning and compare interpretations.




	Stage of lesson
	Tasks
	Time

	Student Action

	Teacher Action

	Stage 1 Introduction
	Introduction (Pre-Visit) 
Focus: Preparing students for the ACMI excursion by activating prior knowledge and setting a purpose for learning.
Key Questioning Strategies
To provoke thinking and engagement, the teacher might ask:
· “What makes an ad stick in your mind?”
· “Do you think all ads are honest? Why or why not?”
· “Who do you think the ad was really made for?”
· “Have you ever changed your mind about something because of an ad?”
These questions will be adapted to suit different learners. For visual learners, the teacher may use ad images as prompts. For EAL or lower-literacy students, visuals and simplified vocabulary will support understanding. High-ability students may be challenged to explore ethical implications or compare ad techniques across platforms.


	20–30 mins

	
Completing the Media Reflection Journal to reflect on their experiences with advertising
Discussing in pairs or small groups about the most memorable ads they’ve encountered and why they were effective
Sharing ideas with the class to identify common persuasive techniques

	The teacher displayed by showing a short, engaging video about how advertisements are designed to influence people in Lesson 1. The teacher remained, this will be followed by a class discussion around real-world examples of ads students have recently seen. The purpose of the ACMI visit will be explained:
“At ACMI, we’ll explore how advertising influences our choices and shapes the way we think. You'll get to see real examples of how media is created and how it affects audiences.”
What will the teacher be doing?
Facilitating whole-class discussion
Asking open-ended questions to provoke critical and creative thinking
Circulating and supporting students as they complete their reflection journals
Scaffolding key media vocabulary and clarifying concepts where needed



	
	
	
	
	

	Stage 2 Body of lesson
	Students will participate in CTRL+Ad, a guided, interactive learning program where they explore how media and advertising influence behaviours and decisions. The program includes curated gallery exhibits, hands-on digital media activities, and discussion prompts to analyse persuasive techniques and target audience strategies.
During the ACMI excursion, students will engage in a structured, immersive experience designed to deepen their understanding of media influence and advertising techniques. The visit is organised into distinct sessions, each targeting specific learning objectives aligned with the Victorian Curriculum standards.

Excursion Timeline & Learning Activities is attached. 


	 1hour 
	Students were curious and excited throughout the visit. They responded positively to interactive zones like the Foley Studio and Edit Line, which helped them understand how ads shape meaning. Group activities and the Film It workshop were especially popular, giving students a chance to apply their knowledge creatively. Many students began using media terminology with confidence and showed greater awareness of how advertising influences behaviour.

	Teachers found the CTRL+Ad program well-structured and highly engaging. The interactive exhibits and guided tasks aligned closely with the Media Arts curriculum (VCAMAR045, VCAMAM042, VCAMAP043). Students were actively analysing media messages, identifying persuasive strategies, and making real-world connections. The hands-on learning and structured observation tasks supported differentiated learning and encouraged deep thinking.


	
	Extension Activities:
Within the excursion timeframe (9:45 AM–2:15 PM), students requiring extension will:
· Compare two ads for effectiveness across different audiences.
· Reframe an ad concept for a new target group during the Film It workshop.
· Engage in ethical discussion prompts (e.g. influencer responsibility).
These tasks promote critical and creative thinking within the scheduled activities.
Inclusion:
The excursion is inclusive and respectful of all learners through:
· Mixed-ability groupings
· Visual, interactive content supporting diverse learning needs
· Scaffolded prompts and flexible response options
· Clear pre-visit preparation for comfort and understanding
All students are supported to engage meaningfully and at their level.

	1hour 
	Students were highly engaged across all activities. Those needing extension were motivated by the creative challenges and ethical discussions. EAL and neurodiverse students responded well to the visual, interactive nature of the exhibits. Group tasks promoted inclusion, and students expressed increased confidence in analysing media and using advertising language.

	Teachers observed that the excursion effectively supported both core learning and student differentiation. High-ability students engaged deeply with extension tasks such as comparing ad techniques and reframing content for different audiences. The structured timeline allowed space for critical thinking, while scaffolded prompts and group work ensured all learners could participate meaningfully.


	
	Activities:
· Explore CTRL+Ad exhibits to analyse persuasive techniques.
· Use observation prompts to identify message, target audience, and media codes.
· Create a short ad in the Film It workshop using digital tools.
Key Questions:
· What makes this ad persuasive?
· How do media codes (e.g. colour, sound, slogans) influence the viewer?
· Who is the target audience, and how is it represented?
· Is advertising ever neutral?
Arts Language:
Students will use terms like symbolism, representation, target audience, framing, point of view, and persuasive codes, guided by teacher modelling.
Feedback Strategies:
· Verbal feedback during activities
· Peer feedback using TAG (Tell, Ask, Give)
· Exit slip reflection: “One thing I learned today…”
These strategies support engagement, vocabulary development, and critical thinking.

	30mins
	Students were engaged and enjoyed the hands-on learning. They responded positively to the creative tasks and interactive exhibits, using media terms confidently. Group work supported collaboration, and students appreciated having a chance to apply their knowledge by creating their own ad concepts.

	Teachers found the excursion well-structured and effective in supporting media learning. Students used appropriate arts language (e.g. framing, symbolism, persuasive codes) and engaged well with observation tasks and the Film It workshop. The TAG peer feedback and exit slip responses showed strong understanding and reflection.


	Stage 3 Conclusion
	To wrap up the excursion, the teacher will gather the students for a whole-class reflection. Together, they’ll discuss key takeaways from the CTRL+Ad exhibition and the ‘Film It’ workshop. Students will be invited to share something they learned or found surprising about how ads influence behaviour.
The teacher will guide the conversation, linking back to the unit’s big ideas—media influence, persuasive techniques, and target audiences—and highlight how these concepts will carry into their next task: planning and creating their own advertisement in class.

	20min
	Students were engaged and curious, using media terms confidently. They enjoyed the interactive exhibits and hands-on workshop, and felt more aware of how advertising influences choices.

	Teachers observed strong participation and thoughtful discussion. Students applied media concepts effectively, and the activities supported both core learning and differentiation.

	Stage 4 Reflection
	Self-assessment- through their ‘Media Reflection Journal’, noting what they learned and how their thinking changed.
Peer assessment- using the TAG method (Tell, Ask, Give) to provide feedback on group ideas or ad concepts.
Gallery walk/review- (optional post-excursion), where students display key findings or ad ideas and give feedback to others.
To determine if the lesson was successful, teachers will:
Use exit tickets (e.g. “One thing I learned today…”) to gauge understanding.
Observe student participation, use of arts language, and ability to explain persuasive techniques.
 Review journals and feedback for depth of reflection and concept application.


	10min
	Students enjoyed the hands-on activities and working in groups. They felt more confident spotting persuasive techniques and liked creating their own ad ideas.

	Teachers saw strong engagement and learning. Students used media terms well, asked thoughtful questions, and showed they understood how ads influence people.


	Stage 5 Closure
	· Give a clear 5-minute warning before the end of the session.
· Assign group roles (e.g. equipment checker, folder collector, cleaner).
· Remind students to check their area and return all materials.
· Acknowledge groups who pack up well to reinforce responsibility.
This approach encourages teamwork and personal responsibility for shared learning spaces.
End-of-Excursion Procedure – School Bus Departure
1. Final Headcount:
Before leaving ACMI, the teacher will gather all students for a final headcount and check that everyone has their belongings.
2. Line-Up and Supervision:
Students will line up in pairs or small groups under teacher supervision. Staff will confirm students are accounted for and prepared to board the bus.
3. Walk to Bus Pick-Up Zone:
Students will walk in an orderly manner to the designated school bus pick-up area at Federation Square, accompanied by teachers and supervising staff.
4. Boarding the Bus



	
	Students felt organised and relaxed during departure. They appreciated knowing what to expect and enjoyed reflecting on the day together while walking to the bus. Most were tired but satisfied, talking about their favourite parts of the excursion.

	Teachers appreciated how smoothly the departure process ran. Students followed instructions well, stayed together, and took responsibility for their belongings. The clear structure helped maintain safety and calm at the end of a busy day.


	References

ACMI (Australian Centre for the Moving Image): https://www.acmi.net.au/whats-on/story-of-the-moving-image-exhibition/

ACMI School Program https://www.acmi.net.au/education/school-program-and-resources/

School Operation Excursion https://www2.education.vic.gov.au/pal/excursions/policy

Parent consent form https://education.vic.gov.au/Documents/school/principals/safety/expired/parentconsent.doc

ACMI Storyboard: https://www.acmi.net.au/education/school-program-and-resources/script-storyboard/
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